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Abstract  

With the advent of the 21st century, China has entered the era of the Internet, and the tourism industry has 
continued to develop. The demand for domestic tourism and national leisure consciousness has been 
continuously improved. As the transformation of tourism forms has gradually shifted to leisure, experience and 
diversification, micro-tourism springs up. In 2011, micro-tourism was officially put on the agenda as an 
emerging form of tourism. After that, it became popular and developed rapidly. Large numbers of micro-tourism 
products dominated by 1-2 days of hot spring tour, ancient town tour, island tour, country tour, and suburb tour 
were launched online instantly. This paper first expounds the background, formation, development and 
characteristics of micro-tourism and then interprets the current development of micro-tourism from online survey 
data, finding that the development of micro-tourism market is good, but the related facilities and systems are 
comparatively lagging behind. Finally, the paper analyzes the micro-tourism resources and development 
conditions of Changsha city, finding that the foundation and market platform for developing micro-tourism in 
Changsha is sound. Given the actual development, the paper then puts forward development strategy for 
micro-tourism of Changsha City under the background of the Internet era, which may provide reference for other 
cities with similar conditions to develop micro-tourism. 
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1. Introduction 

The 21century is known as the information age, Internet age, technological age as well as age of big data. As 
Tencent officially launched its free application WeChat which provides instant messaging services for smart 
terminals in 2011, China has entered the micro age, and the society starts to move toward "short, flat and fast" 
development stage. In the micro age where the word “micro” is ubiquitous, there are a full range of new words in 
the form of “micro-X” such as micro-friends, micro-wish, micro-films, micro-marketing, and micro-house. At 
the moment, micro life is popular and micro concepts are far-reaching. Meanwhile, the development of Internet 
and technology has also enabled tourism to form a huge sensing and network system, linking tourist attractions 
and urban public facilities into the network. Besides, with more transparent information, advanced transportation, 
and increasing short holidays, the concept of “pan-tourism” and “no tourist attractions” are emerging. Merely 
with leisure mood and instant decision to leave, one can go travelling at once. And the form of “micro-tourism” 
has become available in people’s tourism activities. In recent years, the market of micro-tourism has increased 
rapidly. Compared with long-distance travelling, the form of micro-tourism is more simple. One can go 
travelling with a backpack. And the travel time and ways of travelling become more arbitrary. This kind of travel 
mode, featuring less preparation, short journey, simple procedure, and instant decision, has gradually become 
people’s preferred choice. 

Imbued with randomness, micro-tourism which covers short time and distance is a kind of travel decided by 
one’s free mind. It enables people to temporarily "liberate" themselves from the busy schedule, relax their body 
and mind, and to avoid the tedious preparation of long-distance travel. In doing so, one can truly appreciate the 
nature, which constitutes the greatest charm of micro-tourism. In order to get an in-depth understanding of the 
development of micro tourism, this paper, utilizes online survey data and the method of comprehensive text 
analysis, analyzes the current situation, prospects and strategies of micro tourism against the backdrop of the 
internet, and puts forward corresponding countermeasures for the development of micro tourism in Changsha 
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city in light of the development environment and conditions of micro tourism in Changsha city, and of the results 
of data analysis. 

2. Research Summary 

2.1 On Micro-Tourism 

2.1.1 The Beginning of “Micro” - Origin and Background of Micro-Tourism 

"Micro-tourism" is not the miniature version of conventional tourism products, but a new understanding of the 
idea of tourism, a new exploration of tourism modes and a new discovery of tourism objects. As an emerging 
tourism industry, micro-tourism has developed rapidly in just a few years, mainly by the following reasons: (1) 
the advent of the Internet era. The Internet has spawned a form of convenient interaction such as WeChat and 
Weibo. QQ, Fetion and mail systems that develop with the Internet technology have also assisted the 
development of micro tourism. For some local government agencies, Weibo has become an auxiliary tool for 
strengthening tourism management (Sun, 2013). In 2015, China's mobile phone users reached 668 million (Note 
1), where the popularity of mobile Internet and WiFi provides giant wings for information exchange of micro 
tourism. Internet becomes an important way for potential tourists to exchange tourism information, make tourism 
decisions, travel and to publish their experiences. The emergence of various online travel Apps enables people to 
master first-hand information at anytime and anywhere. As the age of Internet is the micro age as well as the age 
of big data, people use media to spread new experiences during their trip, which also enables visitors to 
experience. In this way, the development of micro tourism has been further promoted; (2) enhancement of 
people’s awareness of leisure. In recent years, the purpose of people's tourism has changed from traditional 
sightseeing to knowledge acquisition, and to leisure vacation experience. They hope to participate in tourism 
activities in their own way to enjoy the beauty (Feng, 2014). Influenced by change of ideas toward tourism, 
tourism consumers’ behavior has also changed greatly. The tempo has changed from quick to slow, the state has 
changed from walk to stop, and the action has changed from passive to active. All of these coincide with 
micro-tourism, so micro-tourism enjoys increasing popularity among the public; (3) the guidance of social 
policies. First, it is the guidance of national policies. In February 2013, the General Office of the State Council 
issued The Outline of National Tourism and leisure, which advocated to construct a national tourism and leisure 
system with Chinese characteristics; in August 2014, China issued Several Opinions of the State Council on 
Promoting the Reform and Development of the Tourism Industry, which put forward the scientific concept of 
tourism which focused on the concept of innovative development, and the accelerated transformation of the 
development (Xiang, 2014); secondly, with the implementation of Notice by the Ministry of Agriculture of the 
China National Tourism Administration on Vigorously Promoting the Development of Rural Tourism in China, 
rural tourism has become mature. Based on the perception of the simplicity of rural life, the understanding of 
rural culture and the longing for idyllic scenery, micro-tourists favor rural areas which are closest to nature. And 
rural tourism has become a manifestation of micro-tourism. "Micro-tourism", as a new product, has realized the 
integration and upgrading of the past urban, suburban and rural tourism with its personalized characteristics. And 
rural tourism is the best destination for micro-tourists to experience rural life, labor and folk customs; finally, 
with the adjustment of golden holidays, the new vacation system has increased a number of short holidays for 
short-distance travel. Paid holidays also humanely enable people to choose off-peak and off-season travel. The 
adjustment of holidays makes people more willing to engage in individual travel flexibly and independently. A 
series of policies favor the concurrent development of tourism and leisure holidays. The era of "rigid demand of 
leisure" has arrived in an all-round way, which invisibly promotes the emergence and rapid development of 
micro-tourism. 

2.1.2 Meaning of “Micro” Concept and Characteristics of Micro-Tourism 

As micro-tourism is a popular vocabulary that emerges in recent years, there is no unified conclusion on its 
concept. The earliest definition comes from the Xinmin Evening News in 2011: "micro tourism" refers to short 
travel that one can start at any time. There is no need preparing too much luggage, and spending long time on 
careful planning and arrangement; one may go to a strange city, take a strange road, see everything that is totally 
strange, or stay in the city where one lives, escape from electronic products, just read books, enjoy sunshine, and 
doze off. Or even one can just slowly enjoy a delicious meal or try farm dishes under the shed of loofah (Shen, 
2011). Since then, this expression has been widely used. Compared with long-distance travel, the form of 
micro-tourism is simpler. One may pick up the backpack and go travelling. And the travel time and ways of 
travelling are more arbitrary. Even for a sudden thought of going out on Friday night, one can make it by finding 
some strategies on the Internet (Note 2). 

In foreign countries, there is no such expression as "micro-tourism". They only have a general idea of leisure 
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tourism. So to a certain extent, it is a new form of tourism with Chinese characteristics, as well as a localized 
exploration. In the foreign research literature, and in a number of databases, the author of this paper uses 
“Micro-Tourism”, literally translated from its Chinese term, as the main content of the retrieval. It is difficult to 
find relevant literature. Then the author of this paper searches the term on the website and finally finds some 
relevant documents. In 2002, Neil who came from University of Queensland, Australia became the first to 
discuss the relationship between leisure and tourism. He made a comparative study on the difference between 
leisure behavior and tourism experience behavior (Carr, 2002). In China, more and more people in academic 
circles discussed the concept of micro tourism: Jia Yunfeng (2012) held the view that micro tourism is different 
from mid-long distance travel that takes long time and covers long distance. It is featured with short time, close 
distance, low cost and slow experience. The purpose of micro tourism is to avoid the tiring long journey and the 
cumbersome travel preparation and to enjoy a thorough relaxation at a place nearby on a whim and experience 
another kind of leisure tourism with the joy of life. Xiong Lirong (2013) and others believed that micro-tourism 
refers to a travel that takes advantage of rather short leisure time (Xiong, 2013). He Xin and Wang Jingqiang 
(2014) analyzed the temporary, allopatric and unproductive nature of "micro-tourism", and compared 
"micro-tourism" with short-distance tourism, believing that "micro-tourism" is a way of leisure with tourism 
attributes (He & Wang, 2014). Based on the survey data, Fu Yuanbai (2015) analyzed the micro-tourism market 
of the citizens in Ningbo, and concluded that micro-tourism is a kind of short-distance leisure and experience 
tourism activity that uses fragmented leisure time to relax, and to release pressure, avoids redundant planning 
and preparation and follows one’s will (Fu, 2015). Zeng Chao (2016) first clarified the concept of micro-tourism 
in his research. He believed that micro-tourism is not only manifested in the form of "short", but also in the 
spiritual connotation featured with "life attitudes", "public welfare" and "personal attributes" (Zeng, 2016). 

To sum up, the author of this paper deems that the concept of micro-tourism can be understood as: a kind of 
leisure and experience tourism that takes less than 2 days and the consumption is low. One may utilize scattered 
leisure time and freely go to outskirts of the suburb, the quiet rural village or mountain areas without long-term 
planning and deliberate preparation so as to release the pressure and to sooth the mood. "Micro-tourism" is 
designed for people to discover the good things around them in the spirit of free exploration, which is 
distinguished from the short-distance tourism provided by common travel agencies. Its essence is the new 
concept and new form of in-depth development of urban tourism (Xiong, 2013). Therefore, micro-tourism 
carries the following typical characteristics: 

(1) Subject of Micro-Tourism 

The subject of micro-tourism is a relatively small market, and there is a big difference between micro-tourists 
and the organized mass tourists (Xiong, 2013). Micro-tourism mainly refers to independent travelling where 
tourists are the main decision-makers. And individual tourism embodies personalized characteristics of 
micro-tourism. In modern society, young tourists have diversified individual needs, which may include their 
desire for adventure, novelty and quietness. Different from original backpacker tourism, tourists utilize modern 
Internet information, freely make travel arrangements, and freely choose their destinations, of which tourism 
destinations may be non-scenic spots or non-scenic areas. 

(2) Micro Time 

Micro-travel time is basically restricted in one day or two days at most, mainly at weekends (not overlapped with 
short holidays), or on the leisure time on workdays. It is similar to one-day tour, two-day tour and weekend tour 
in terms of time. Choosing micro-tourism, one can make full use of these fragmented leisure time, without 
deliberately breaking the daily plan. Just taking out two days or less, one will have a relaxed and leisure trip to 
release the pressure of body and mind. Hence, micro-tourism is now a new form of tourism that can meet 
people's needs. 

(3) Micro Space 

As micro-travel time is short, micro-tourism doesn’t not like the long-distance travel in space. Compared with 
the original tourism mode, the destination of micro-tourism is usually chosen close to the place where one sets 
out, usually in places in the city or its surroundings. One may check the distance and then choose to travel by 
automobiles, bicycles or even on foot. With the continuous development of modern transportation technology, 
micro-tourism by cars, motor vehicles or high-speed rails has sprung up rapidly. Usually, the spatial span of 
micro-tourism activities is within 300 kilometers’ range in and around the city. But it is foreseeable that this 
scope will continue to expand with the advancement of transportation technology in the future. 

 



http://ajsss.julypress.com Asian Journal of Social Science Studies Vol. 4, No. 4; 2019 

9 
 

(4) Micro Consumption 

Micro-tourism activities are relatively simple, which doesn’t require too much input costs and tickets. And the 
low product pricing is acceptable to ordinary micro-tourism tourists, and may continue to attract their attention 
or repeated purchases, making the micro-tourism market long-lasting. 

(5) Micro Experience 

Nowadays, tourists are no longer satisfied with stereotyped and stop-and-go tourism, but pay more attention to 
personalized tourism experience. Micro-tourism is a temporary release for tourists to stay away from their daily 
work, study and living environment. In their travelling, what tourists pursue is a physical and mental experience 
different from the usual environment and a more personalized tourism experience than other tourist groups, 
which means micro-tourism should provide a different experience for micro-tourists. 

2.2 Propagation Characteristics in the Internet Age 

From the PC era to the Internet era, the Internet has brought the cultural communication of society into a new era. 
It shortens the distance between time and space, and the world has been contracted into a new dimension space, 
where we can browse the customs of all countries in real time with fast, extensive, timely, cheap and interactive 
dissemination of information. Compared with the traditional media, the Internet has many distinct advantages: (1) 
real-time information. Micro age makes information transmission highly efficient, removing barriers from the 
occurrence of the event to its information acquisition and making the "sharing new things anytime and 
anywhere" easier and faster. (2) live experience. The information of many events is released at the first time. 
Supplemented by pictures, videos, audios and other effects, they can make the audience feel as if they were on 
the scene of the event. At the same time, the audience can make interactions by timely feedback their suggestions 
and opinions through comments. (3) cracking dissemination. In the Internet era, information spreads to people 
everywhere just like nuclear fission. Mass audiences can get deeply involved in the organization, production and 
dissemination of information through digitization. Network information sources become rich and scattered 
instead of merely coming from a single channel. (4) flattening propagation. In the Internet era, digital technology 
blurs the boundary between communicators and audiences, and communication activities gradually become 
"decentralized", presenting a network and two-way structure of information transmission, with an obvious 
flattening trend. At the same time, the Internet era also has certain disadvantages, such as information asymmetry, 
group "information cocoon" effect (Deng, 2016 & Yang, 2014), information garbage, and excess of information. 

3. Current Development of Micro-Tourism  

From the product selection of micro-tourism, with the emergence of "micro-tourism", the market products of 
micro-tourism are being produced one after another. Tourism websites have become an important driving force 
for the development of micro-tourism. In recent years, self-service travel market, including micro-tourism, has 
been growing rapidly. The number of self-service routes to the same destination rises over that of the group tour 
routes. According to the information released by Xinhuanet, during this year's National Day Golden Week, many 
tourist websites have catered to the emerging micro-tourism market. Combined with market demand, the 
"micro-tourism" group buying has been launched. Most of the group buying products are based on 1-2 days short 
distance travels and 1 day hotel accommodation (Diao, 2012). Among numerous online group buying websites, 
Nuomi.com has set up a tourism group buying channel to launch 117 tourism group buying activities covering 
Beijing, Shanghai, Hong Kong and other cities. Among these activities, the number of purchase of rooms in 7 
days Inn is the most popular, with more than 23,000 people booking rooms on the first day. Meanwhile, it is 
found from the monitoring data of Tuniu.com that the number of independent tourists in July and August of 2011 
increased by three times, compared with the same period of last year, among which "micro-tourism" and travel 
experience achieved through Weibo interaction continues to grow (Sun, 2011). At the same time, traditional 
travel agencies have begun to pay attention to the "micro-tourism" market, and have launched corresponding 
"micro-tourism" packages, turning original fixed travel routes into combined, menu, and optional routes. Tourists 
can choose self-driving tour in combination with tickets and hotels, or semi-self-service tour by bus or 
short-distance train with tickets and hotels. During the Spring Festival of 2012, travel website Long369.com 
specially opened a peripheral tour column, and launched "micro-tourism" products ranging from 1 day to 8 days, 
covering tourist destinations such as Jinan and Tai 'an, which enjoyed immense popularity in the market (Sun, 
2011). 
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(4) Improve “Micro” Policies 

The development of micro-tourism requires the strong support of tourism departments and related institutions in 
many aspects, and relevant tourism policies, rules and regulations also need to be formulated and implemented 
under the leadership of government departments. With the continuous development of micro-tourism in various 
places, we should work to improve tourism environment. Currently, there is no complete management system 
and policy on tourism. Therefore, we should establish a cross-departmental organization in charge of 
coordination and management on the reform and innovation of financial policy, reform of interest distribution 
mechanism, micro tourism education policy, and micro-tourism safety ensuring system.  

All in all, the exploitation and development of micro-tourism needs the government to guide, tourism enterprises 
to assist, and related departments to fully play their functional role. They should contribute joint efforts to 
continuously innovate micro-tourism products, improve tourism service quality, strengthen the exploitation of 
tourism products which emphasize leisure experience, and to think what tourists might think. In doing so, they 
can thus gain benefits from the development of micro-tourism, guide Changsha city’s micro-tourism with better 
results, and adapt to the transformation of tourism industry. As micro-tourism environment is increasingly 
mature, the Changsha city’s micro-tourism is bound to become more rational and mature. 
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